
COMPANY

Country United States

Number of Employees 99'900

Web www.intel.com

Share

Market cap (mil) 140'277

Currency USD

High 52 week 26.5

Low 52 week 17.5

Last Price 24.0

Key Data 2006 2007E

Sales (mil) 35'382 37'155

EPS 1.11 1.38

P/E Ratio 26.99 21.70

Source: Bloomberg / August 13, 2007

Sales in

Alcohol No
Armaments No
Firearms No
Tobacco No
Gambling No

Source: ISS, SAM Research

COMPANY DESCRIPTION

Intel Corp. (Intel) is the world's largest microprocessor company. Founded in 1968 to build semiconductor
memory products, Intel introduced the world's first microprocessor in 1971. Intel's goal today is to be the
preeminent provider of silicon chips and platforms solutions to the worldwide digital economy. Intel offers
products at various levels of integration, allowing customers flexibility to create advanced computing and
communications systems. As a leader in semiconductor manufacturing and technology, Intel has
established a competitive advantage through its scale of operations, agility of its factory network and
consistent execution worldwide. Intel customers are original equipment manufacturers, PC and network
communications products users as well as manufacturers of a wide range of industrial and
communications equipment.

SUSTAINABILITY PERFORMANCE

Intel has again confirmed its sustainability leadership position within the technology sector. The
company's response to mounting competitive pressures has been a comprehensive structure and
efficiency review in 2006, aimed at further strengthening customer relationships, streamlining corporate
processes and accelerating the introduction of industry leading products in terms of energy efficiency. In
that context, its continuous focus on innovation and R&D allowed Intel to launch more than 40 new
microprocessors in the 2nd half of 2006, characterized by an energy-efficient performance across dual-
and quad-core desktop, mobile, and server products. In addition, the company's customer excellence
program has been enhanced to evaluate client feedbacks. The program's indicators are regularly
integrated into product development and employee compensation schemes, thereby fostering a strong
customer orientation within the firm, Moreover, particular attention to the integrity of business relationship
around the world is ensured by a strict application of the company's code of conduct: during 2006, 95% of
Intel's employees worldwide received training on business ethics and compliance. The company has also
developed an elaborate stakeholder relationship management system - a system that enables Intel to
integrate various external views and proactively react to changes in its environment.

SUSTAINABILITY SCORES

Total Score

0% 50% 100%

DJSI sector average on a global basis

Intel Corp.

Best company on a global basis within DJSI sector

Economic Dimension

0% 50% 100%

Environmental Dimension

0% 50% 100%

Social Dimension

0% 50% 100%
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«Corporate Sustainability is a
business approach to create
long term shareholder value by
embracing opportunities and
managing risks deriving from
economic, environmental and
social developments.»

INDUSTRY DRIVING FORCES

The semiconductor sector is a key segment of the electronic supply chain. As such, the need for resource
efficiency is generating several innovation initiatives, for example through low-power design and
energy-saving devices. The sector also has to address the environmental impacts of its own operations
such as reducing the use of chemicals and hazardous substances, waste, energy efficiency of ultra-clean
spaces, and reduced consumption of ultra-pure-water for cleaning cycles. High-quality research and
development are important success factors in this sector, where miniaturization, the migration to new
materials and the introduction of more efficient production processes, represent the biggest current
trends. Considering the long lead time involved in capacity extension, the semiconductor sector shows an
extreme degree of cyclicality, which forces companies to pay great attention to strategic planning and
business cycle management.

COMPANY PERFORMANCE FOR SELECTED CRITERIA

ECONOMIC

Customer Relationship Management

0% 50% 100%

Innovation R&D

0% 50% 100%

Corporate Governance

0% 50% 100%

Product Quality and Recall Management

0% 50% 100%

ENVIRONMENTAL

Environmental Policy / Management System

0% 50% 100%

Environmental Performance

0% 50% 100%

Environmental Reporting

0% 50% 100%

SOCIAL

Stakeholder engagement

0% 50% 100%

Standards for Suppliers

0% 50% 100%

Labor Practice Indicators

0% 50% 100%

Human Capital Development

0% 50% 100%

DJSI sector average on a global basis

Intel Corp.

Best company on a global basis within DJSI sector
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DISCLAIMER
No offer. The information and opinions contained in this publication constitutes neither a solicitation, nor a recommendation, nor an offer to buy or sell investment instruments or other services, or to engage in any
other kind of transaction. The information described in this publication is not directed to persons in any jurisdiction where the provision of such information would run counter to local laws and regulation. Nno warranty
This publication is derived from sources believed to be accurate and reliable, but neither its accuracy nor completeness is guaranteed. The material and information in this publication are provided «as is» and without
warranties of any kind, either expressed or implied. SAM Group Holding AG and its related, affiliated and subsidiary companies disclaim all warranties, expressed or implied, including, but not limited to, implied
warranties of merchantability and fitness for a particular purpose. Any opinions and views in this publication reflect the current judgment of the authors and may change without notice. It is each reader's responsibility
to evaluate the accuracy, completeness and usefulness of any opinions, advice, services or other information provided in this publication. Llimitation of liability All information contained in this publication is distributed
with the understanding that the authors, publishers and distributors are not rendering legal, accounting or other professional advice or opinions on specific facts or matters and accordingly assume no liability
whatsoever in connection with its use. In no event shall SAM Group Holding AG and its related, affiliated and subsidiary companies be liable for any direct, indirect, special, incidental or consequential damages arising
out of the use of any opinion or information expressly or implicitly contained in this publication. Ccopyright Unless otherwise noted, text, images and layout of this publication are the exclusive property of SAM Group
Holding AG and/or its related, affiliated and subsidiary companies and may not be copied or distributed, in whole or in part, without the express written consent of SAM Group AG or its related, affiliated and subsidiary
companies.


